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The Illinois Holocaust Museum & Education Center (“IHMEC”) is the third 
largest Holocaust and human rights museum in the world.  It uses the 
history and lessons of the Holocaust to transform the future - to equip 
students, educators, and public visitors with knowledge, skills, and courage 
to take a stand for humanity.  
All of this is accomplished through cutting-edge exhibitions, innovative public 
programming, high-quality student and educator services, and partnerships with 
arts and cultural organizations, educational institutions, and law enforcement 
agencies. Special exhibitions enable the Museum to explore a broad range of 
social justice and human rights issues and to delve deeper into aspects of the 
Holocaust, and its Take a Stand Center empowers visitors to become Upstanders 
for social justice, to speak out against intolerance and genocide, and to lead by 
example.   

The Museum has become a global leader in the application of groundbreaking 
technology to engage people with history in the most impactful and innovative 
ways.  Interactive Survivor holograms enable visitors to have conversations with 
holographic recordings of Survivors and virtual reality film 
experiences allow Museum guests to virtually walk through 
concentration camps as Holocaust Survivors share their 
gripping stories of survival and messages of life and hope.   

The Museum reaches and impacts more than 200,000 
people of all ages, nationalities, and cultural backgrounds 
annually.  Revenues are derived from admissions, 
membership, and the Museum store as well as special 
events, individual giving, and grants from foundations, 
corporations, and government. 

For more information on IHMEC, please visit their website.  

ABOUT THE ILLINOIS HOLOCAUST MUSEUM & 
EDUCATION CENTER 

LEARN MORE:
ilholocaustmuseum.org
 Take a Stand Center
 Harold Green
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Holocaust Survivor Aaron Elster standing in front of his 
interactive hologram.

https://www.ilholocaustmuseum.org/current-exhibitions/take-a-stand-center/
https://www.ilholocaustmuseum.org/
https://www.ilholocaustmuseum.org/
https://vimeo.com/323279579/726348574e
https://vimeo.com/360287755/d28f72d111


• Strengthening IHMEC’s visibility in Chicagoland, the Midwest, and
nationally.

• Increasing the number of annual visitors (in-person and virtually) and
members who experience the mission.

• Expanding and increasing opportunities for earned income, including
admissions, membership, facility rental, group sales, retail store, and new
sources of revenue.

THE OPPORTUNITY (continued)

The Vice President of Marketing & Business Development will serve as the 
visionary and strategic leader for IHMEC in two critical areas. With equal 
priority, the VP will increase earned revenue in new and existing categories; 
and secondly, develop and ensure the marketing and communications 
supporting the institution drive awareness and action among all potential 
audiences. 
Outcomes and accomplishments of the VP’s efforts will include:  
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THE OPPORTUNITY (continued)

The successful candidate will shape IHMEC branding and messaging and guide 
public and media relations and the communication of IHMEC’s priorities to 
external audiences across all available channels. They will lead efforts to establish 
and strengthen partnerships with area cultural, civic, and religious organizations. 
Internally, the marketing department provides input, support and leadership related 
to fundraising, education, and CEO initiatives. 

The VP will oversee and supervise the Communications Associate, the Marketing 
Coordinator, Associate Manager of Visitor Services & Volunteer Coordinator, and 
Group Tours Inside Sales Associate.  

The position reports to Susan Abrams, Chief Executive Officer, and serves on the 
management team along with executives who oversee operations and finance, 
education, exhibitions, and fundraising.  
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THE OPPORTUNITY (continued)

Key responsibilities of the Vice President include: 

Strategy, Leadership, and Management  

• Set department objectives, outcomes, and
expectations, develop and execute annual strategic
marketing plans, and monitor staff’s progress toward
goals.

• Establish and maintain good, collaborative working
relationships with staff members throughout IHMEC.

• Work collaboratively with program and executive
leadership of IHMEC to align the organization’s vision,
mission, and strategic communication.

• Position the Museum as a thought leader and
community leader through conceiving and writing op-
eds, position statements, press releases, and more.

• Advance the visibility and public profile of IHMEC by
developing new and innovative approaches,
partnerships, and relationships to increase brand and
community awareness.

• Develop strategies to enhance the visitor experience
and the service orientation of the Museum’s Visitor
Experience Volunteers.

• Evaluate the benefits of working with outside vendors
on projects and manage vendor relationships. Secure
pro bono services (e.g., advertising) whenever
possible.

• Serve as staff liaison to the Board of Directors
Marketing Committee. Provide leadership, counsel,
and support to enable the Board, committees, and
staff to effectively represent IHMEC’s mission, goals,
and services throughout the community at large.

• Represent IHMEC in the community and to the staff as
a member of the senior management team.

5Vice President, Marketing & Business Development, Illinois Holocaust Museum & Education Center 



• Develop and implement an annual marketing and business development/
earned income plan including, but not limited to, earned income from
admissions, membership, facility rentals, group sales, paid programming,
the Museum store, and new streams of revenue.

• Grow admissions and membership though multipronged strategies that
include innovative partnerships, communication, and tourism programs.

• Conceive and implement mutually beneficial and recurring partnerships
(media, community, sponsor) and programs that dually benefit IHMEC’s
visibility and the bottom line.

• Explore local, regional, and national opportunities that both broaden the
visibility of IHMEC, and, where possible, result in revenue to the institution.

• Work with Development to effectively steward members with the goal of
transitioning visitors and members into donors.

THE OPPORTUNITY (continued)

Business Development and Earned Revenue  
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• Develop and implement an annual marketing plan and budget (supportive of a three-year vision for Marketing) to achieve
Museum objectives in its external presence, communications, public relations, and branding.

• Lead and direct the communication of IHMEC across all media channels, including but not limited to print, audio, video,
website, mobile, and social platforms.

• Cultivate and maintain media relationships to ensure visibility for IHMEC, manage all media inquiries and press relations
including outreach, story pitching, inquiry response, supporting materials, scheduling, and preparing interviews.

• Strategically guide and execute social media across all channels including Facebook, Instagram, LinkedIn, YouTube, and
Twitter. Evaluate TikTok and other emerging platforms for brand fit and post appropriateness.

• Work with education team to develop and execute marketing and communications strategies and materials to drive exhibit
and program engagement/attendance.

• Oversee creation of all IHMEC external communications, including annual reports, press releases, opinion pieces, speeches,
calendars, and other materials.

• Work closely in conjunction with the Development, Education, and Exhibition departments to ensure all messaging
supports brand positioning and philanthropic efforts, including the implementation of agreed upon communications
related to sponsorship of exhibitions and programs.

• Actively plan and submit for museum and leadership awards that will raise visibility of the organization.

• Develop and implement advertising plan utilizing digital, TV, print, radio and outdoor as appropriate. Pursue media
partnerships and bonus and PSA placement.

Visitor Services 

• Oversee the visitor services function of the Museum, ensuring that guests are welcomed warmly and have the information
they need.

• Recruit, train, and appreciate the Museum’s approximately 200 Visitor Services Volunteers who execute admissions,
information, concierge kiosk and Museum store functions.

• Work with Exhibitions colleagues on wayfinding and signage on Museum property.

THE OPPORTUNITY (continued)

Marketing, Communications, and Branding  
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The ideal candidate will have the following professional and personal 
qualities, skills, and characteristics:  

A Strategic, Innovative, and Results-Oriented Marketing & 

Communications Leader 

The VP is a strategic and visionary marketing and communications leader with 
demonstrated success elevating a brand and a track record of growing businesses 
and/or positively impacting revenue. A results-oriented leader, the VP brings 
innovative marketing approaches and a proven ability to successfully target and 
engage diverse audiences. The VP is comfortable in a fast-paced, high-performing 
environment, with the ability to ‘juggle many balls’ and prioritize appropriately, 
with a constant focus on both short and long-range goals. This leader brings 
experience with audience engagement, making thoughtful decisions through 
a data-driven lens. The VP is savvy with digital marketing, social media, and 
media relations. This leader is an intelligent self-starter, doer and finisher who is 
resourceful and entrepreneurial, yet team oriented.  

CANDIDATE PROFILE
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CANDIDATE PROFILE (continued)

A Relationship Builder and Influencer 

The VP is an energetic leader and strong communicator who successfully conveys 
the mission and vision of the Museum to all constituents. This leader has an 
inspirational and influential approach to building collaboration and buy-in and 
generating support from all stakeholders, continually innovating to help expand 
brand recognition, reach, and impact. The VP brings a natural ability to build and 
sustain relationships at multiple levels with diverse groups, both internally and 
externally. A strong people leader, the VP mentors staff, develops talent, and 
fosters a positive environment for participation, collaboration, and innovation. 

A Passion for the Mission 

The VP will have a true passion for IHMEC and its mission, with a fundamental 
belief in the Museum’s ability to connect the history and lessons of the Holocaust 
to the issues of today, inspiring and enabling people to take meaningful action. 
This leader will flourish in a mission-driven, results-oriented environment. The VP 
is an individual of unquestioned integrity, ethics and values; someone who can 
be trusted without reservation. 
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Koya Partners has been exclusively retained for this engagement. Cheryl Stevens, 
Robin Goolsbee, and Hannah Ferry are leading this search. 

To make recommendations or to express your interest in this role please email 
ihmec@koyapartners.com.  

All inquiries and discussions will be considered strictly confidential. 

Illinois Holocaust Museum and Education Center is an equal opportunity 
employer and does not discriminate on the basis of race, color, gender, religion, 
age, sexual orientation, national or ethnic origin, disability, marital status, 
veteran status, or any other occupationally irrelevant criteria. 

CONTACT

About Koya Partners

Koya Partners, a part of the Diversified Search Group, is a leading executive search and strategic advising firm 
dedicated to connecting exceptionally talented people with mission-driven clients. Our founding philosophy—The 
Right Person in the Right Place Can Change the World—guides our work as we partner with nonprofits & NGOs, 
institutions of higher education, responsible businesses, and social enterprises in local communities and around the 
world. 

Koya is an equal opportunity employer fully committed to creating an environment and team that represents a 
variety of backgrounds, perspectives, styles, and experiences. We encourage all to apply because we believe a 
diversity of voices leads to better discussions, decisions, and outcomes for everyone.

For more information about Koya Partners, visit www.koyapartners.com.
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