POSITION PROFILE

Chief Marketing and Brand Officer
San Francisco Ballet
San Francisco, CA
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THE OPPORTUNITY
As a key member of San Francisco Ballet’s Leadership Team, the Chief
Marketing and Brand Officer (“CMBO”) oversees all marketing, sales/
revenue activities and institutional brand positioning in support of the
organization’s revenue goals.
Generating in excess of $24 million annually through subscriptions, single
tickets, education program, and retail revenues, the CMBO will plan, execute,
and analyze results-driven strategies that support audience growth, diversity,
and loyalty. The CMBO will leverage SF Ballet’s brand as a critical key strategy
in increasing visibility, audience engagement, and financial growth. They will
develop, implement, and supervise an annual department budget of $5MM+,
support short and long-term financial projections for earned ticket and retail
revenue, and monitor all expenses.
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THE OPPORTUNITY
Key responsibilities of the CMBO include:
• Overseeing all brand management to enhance SFB’s relationship with
current and future consumers in support of SF Ballet’s mission, brand
position, and audience/earned revenue goals.
• Leading all marketing strategies and programs to meet stated
earned revenue goals for Company performances, SF Ballet
School training programs, special events, and education/outreach
programs.
• Focusing on leveraging the brand to enhance audience retention
as well as new and diverse audience development and improving
audience members’ knowledge of ballet.
• Leading the digital engagement strategies across the organization.
• Participating in institutional goal setting, strategy development, and
planning.
• Supporting all patron service effort programs with the Development
Department, Ticket & Patron Services, and the Information
Technology Department.
• Acting as the staff liaison to the Marketing Committee of the Board
and working closely with all Ballet departments to ensure the
achievement of departmental and organizational growth goals.

Kamryn Baldwin in Dawson’s Anima
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CANDIDATE PROFILE
The ideal candidate will have the following professional and personal qualities,
skills, and characteristics:
An Innovative Marketer and Brand Strategist
The CMBO will bring deep experience running an entrepreneurial, 21st century
marketing department, capable of ensuring the Ballet’s brand and aesthetic
remain of the highest caliber while introducing new ideas and strategies
for continued growth. This executive possesses a high-level of intellectual
horsepower and a track record of developing and nurturing a brand while
focusing on its expansion and extension. The ideal candidate will have skills
to grow an organization’s reach and therefore revenue by broadening and
diversifying audiences through innovative and entrepreneurial branding
and marketing tactics. It is imperative that the CMBO possess the ability to
proactively bring ideas to the Artistic Director, Executive Director and the Board
to grow revenue, membership and engagement.

San Francisco Ballet in Balanchine’s
Emeralds // Choreography by George
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CANDIDATE PROFILE

San Francisco Ballet School
students during open house
// © Brandon Patoc

Executing for Results
The CMBO is a growth and outcome-oriented leader who can
translate business and operational plans into innovative marketing
strategies. This executive has the ability to seamlessly transition
between strategy development and implementation by employing
a “roll-up-your-sleeves” approach to their work. The CMBO will
bring the ability to propose thoughtful solutions to complex
problems using a highly analytical, data-driven approach. The
CMBO will be comfortable with ambiguity and institutional
change as the Ballet embraces new approaches to its
work, programming and audience engagement
post-pandemic, and able to work across the
organization to build buy-in and support for
new ideas. Additionally, the next CMBO brings
an advanced understanding of technology, how
to effectively deploy it across all marketing
avenues and an awareness of the role the
technology sector plays in the Bay Area.
A Relationship Builder and Influencer
The CMBO is a politically savvy, confident, seasoned leader who
can successfully convey SF Ballet’s mission and vision across all the
constituencies and communities it serves. This leader is excited by
the opportunity to provide leadership during a time of significant
institutional and social change. The CMBO brings a proven ability
to work in a sophisticated, creative manner, partnering effectively
with all levels of the organization in carrying out institutional
directives. The CMBO assesses, supervises, and mentors staff,
develops talent, and builds the Marketing and Communications
team, integrating its work with other departments to ensure
cohesiveness and establish and achieve common goals for the
company through strategic messaging and branding.

Chief Marketing and Brand Officer, San Francisco Ballet

5

ABOUT SAN FRANCISCO BALLET
San Francisco Ballet, long recognized for pushing boundaries in dance, has
enjoyed a long and rich tradition of artistic “firsts” since its founding in
1933, including performing the first American productions of Swan Lake

LEARN MORE:
sfballet.org

and Nutcracker, as well as the first 20th-century American Coppélia.
SF Ballet is one of the three largest ballet companies in the United States and
currently presents more than 100 performances annually, both locally and
internationally.
SF Ballet is accompanied by its own orchestra and operates one of the country’s
most prestigious schools of ballet. Its mission is to share its joy of dance with the
widest possible audience—in its community and worldwide—and to provide the
highest caliber of dance training in its School.
Today, SF Ballet builds on its heritage by commissioning groundbreaking dance
from today’s top choreographers, by uncovering new choreographic talent, and
by staging modern classics and the works that make up the canon of classic
ballet. The Company’s approach has achieved an international reputation as one
of the preeminent ballet companies in the world and defines ballet in the 21st
century, making SF Ballet the essential place to see the most adventurous dance
in America.
In this next chapter, SF Ballet seeks to enhance its position as one of the world’s
finest dance companies through its vitality, innovation, and diversity, and through
its uncompromising commitment to artistic excellence based in the classical
ballet tradition. Read more about SF Ballet’s commitment to DEI here.

San Francisco Ballet’s Sensory Friendly
Dance Workshop // © Gulsum N

In 2021, due to the statewide mandates surrounding COVID-19, SF Ballet
switched to an all-digital season. This move ensured the health and safety of its
audiences and artists while reimagining the creativity and reinvention of ballet
in a digital world. A digital season has also allowed the company to expand on
its commitment to access, not just in San Francisco, but around the world. The
season began with Nutcracker Online, a virtual, interactive journey of the War
Memorial Opera House and will end with a seven-program repertory season
streaming via SF Ballet @ Home hosted through Vimeo OTT. SF Ballet @ Home
can be experienced on smart TVs, tablets, or mobile devices including iOS,
Android, Android TV, Apple TV, Roku, and Amazon Fire TV and allows for live
behind-the-scenes content as well as curated performances.
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EXPRESSING INTEREST
Koya Partners has been exclusively retained for this search. To express your interest in
this role please submit your materials to Anne McCarthy and Ally Johnson at SFBallet@
koyapartners.com. All inquiries and discussions will be considered strictly confidential.

The San Francisco Ballet Board of Trustees is committed to actively promoting inclusion,
diversity, equity, and access throughout the San Francisco Ballet organization, to ensure
that they are truly welcoming to all.
The Board invites and promotes the inclusion of different perspectives, which in turn
improves oversight and demonstrates their determination to foster a culture free of
conscious and unconscious bias, from the boardroom to the stage. In service of this
commitment, they embrace and respect those of varying socio-economic, cultural, and
racial backgrounds, all of whom bring value and vibrancy to the workplace and to the
company.
They believe that dance has the capacity to inspire people of all backgrounds and bring joy
to their lives. The future of ballet depends on its ability to be inclusive, and to attract new
and more diverse audiences.
They pledge to amplify the voices that reflect the diversity of the local and global
communities, and to make sustainable change to the legacy of its leadership.
The San Francisco Ballet is an equal opportunity employer and strongly encourages
applications from people of color, persons with disabilities, women, and LGBTQ+ applicants.

About Koya Partners
Koya Partners, a member of the Diversified Search Group, is a leading executive search and strategic advising firm
dedicated to connecting exceptionally talented people with mission-driven clients. Our founding philosophy—The
Right Person in the Right Place Can Change the World—guides our work as we partner with nonprofits & NGOs,
institutions of higher education, responsible businesses, and social enterprises in local communities and around the
world.
Koya is an equal opportunity employer fully committed to creating an environment and team that represents a
variety of backgrounds, perspectives, styles, and experiences. We encourage all to apply because we believe a
diversity of voices leads to better discussions, decisions, and outcomes for everyone.
For more information about Koya Partners, visit www.koyapartners.com.
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