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World Vision is an international partnership of Christians whose mission is to follow 
our Lord and Savior Jesus Christ in working with the poor and oppressed to promote 
human transformation, seek justice, and bear witness to the good news of the 
Kingdom of God. Motivated by faith in Jesus Christ, World Vision staff serve 
alongside the poor and oppressed as a demonstration of God's unconditional love for 
all people. World Vision serves all people, regardless of religion, race, ethnicity, or 
gender.

Globally, World Vision impacts the lives of over 100 million people each year. This is 
accomplished through 37,000 staff working in nearly 100 countries, with 95% living 
and working in their home regions. The organization works with communities to 
develop long-term solutions to alleviate poverty, provide emergency assistance to 
children and families affected by natural disasters and civil conict, and advocate for 
justice on behalf of the poor.

World Vision's staff and those they serve have partnered to achieve much in their 70-
year history. From humble beginnings asking Christians in the United States to give 
$5 a month to sponsor a child, World Vision has grown to one of the leading and 
largest Christian humanitarian organizations in the world. Tirelessly advocating for 
the poor, empowering women and girls, bringing clean water to communities, 
teaching new agricultural techniques, protecting children from violence, helping 
mothers understand the importance of nutrition during pregnancy and throughout 
childhood, equipping pastors and faith leaders with tools for effective Christian 
discipleship, advocating for and meeting the needs of refugees, and helping grow 
family income through economic empowerment are only a few examples of World 
Vision’s depth and breadth.
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  Mission:  

World Vision is an international partnership of Christians whose mission is 
to follow our Lord and Savior Jesus Christ in working with the poor and 

oppressed to promote human transformation, seek justice and bear witness 
to the good news of the Kingdom of God. 

 
World Vision pursues this mission through their commitment to: 

 
TRANSFORMATIONAL DEVELOPMENT that is community-based and sustainable, 

focused especially on the needs of children 

 

PUBLIC AWARENESS  that leads to informed understanding, giving, involvement and prayer 

 

EMERGENCY RELIEF  

 

 to contribute to spiritual and social transformation 

 

 OF JUSTICE that seeks to change unjust structures affecting 

the poor among whom we work 

 

WITNESS TO JESUS CHRIST by life, deed, word and sign that encourages people 

to respond to the Gospel 

 
   

 

 

“God answered our 
prayers through 
World Vision.
When World Vision 
came, that’s when 
the change came.”
- Obby
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Vision   

 
World Vision U.S. (WVUS) is part of a global 
partnership of interdependent ofces united in a 
common Christian humanitarian mission and 
vision.  WVUS employs over 900 staff members in 
several locations in the United States, including 
540 staff at the headquarters in the Seattle area and 
another 135 staff in their Washington, D.C. office. 
Working with private and public sector grant-
making entities, corporations, the U.S. 
government, and nearly a million U.S.  donors, 
World Vision U.S.  raises over a billion dollars 
each year.  
 
The current strategic plan calls for the 
organization to: 

1. Drive brand and cause awareness. 

2. Engage more donors with our work to grow 
net yield for ministry. 

3. Deliver an excellent donor experience that 
grows loyalty and commitment. Effectively 
communicate meaningful, relevant program 
impacts. 

4. Equip and empower supporters to grow 
Kingdom impact. 

5. Build organizational capabilities. Invest in 
World Vision people, culture, systems, data, 
and processes to help ensure strategic 
objectives are implemented effectively, 
holistically, and efciently. 
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 Our current ve-year plan will deliver transformational and sustainable impact to 

millions of the most vulnerable people in the world. Together, we will bring clean 
water to 20 million, improve the economic status of 6.5 million, improve the health of 6 
million mothers and children, and protect 2.5 million children from violence.

Reporting to the Senior Vice President, Transformational Engagement with a close 
partnership (dotted-line) with the President, the Vice President, Philanthropy (VPP) 
will inspire people to achieve stretching fundraising targets through love, grace and 
Christ-like accountability. The VPP will inspire a team of over 90 professionals (across 
three regions) who are committed to securing signicant gifts from High Net Worth 
donors, foundations, and corporations.  The team is raising approximately $130 
million a year with an annual growth rate of seven percent. The expectation is to 
achieve 15-20% annual revenue growth during the next ve years. The new VPP will 
also inspire a 200-person National Leadership Council of faithful donors and 
supporters to secure transformational gifts from existing and new high net worth 
donors.

The VPP will provide the vision, leadership, strategic direction and alignment across 
the organization with a focus on successfully completing our current $1 Billion capital 
campaign while envisioning the next campaign, by building strong partnerships with 
Program Quality Impact, Mass Marketing, and Product Marketing.

This is an extraordinary opportunity, and this individual will build upon numerous 
strengths. The team is long-tenured, effective fundraisers, and has developed deep 
relationships with individual and institutional donors. 
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The donor le is large, comprehensive, and segmented yet there is tremendous 
room to cultivate relationships with new and current high net worth donors. 
World Vision uses Microsoft CRM and has strong systems and performance 
benchmarks that drive accountability and results. World Vision’s vision is 
inspiring, its mission bold and its people collegial. Edgar Sandoval, the 
ministry’s President and CEO, wants to ‘point people to the nature and 
character of God, and in doing so, they will nd it irresistible to walk with the 
poor, to step into mutual transformation, and to serve the most vulnerable 
children in the name of Jesus Christ.’ 

 

 
Duties and Responsibilities 

 
Fundraising Excellence 

• Lead and model fundraising as a ministry to the donor, seeking to change hearts 
toward walking with the poor. 

• Develop and lead a best-in-class team of professional fundraisers chartered to 
acquire signicant gifts from high net-worth donors, foundations and 
corporations, enabling World Vision to deliver more help to the poor. 

• Lead the overall channel fundraising strategy, including annual fundraising 
activities, planned gifts activities, and capital campaign. 

• Create and evaluate strategies to meet division and organization goals and 
objectives and translate these strategies into action plans. 

• Engage with and actively manage a portfolio of prospects, including personal 
discovery, cultivation, invitation, acknowledgement and service leading to health 
pipeline. 
 
Internal Collaboration and External Engagement 

• Partner closely and directly with the President to build relationships with key and 
influential donors and investors. 

• Leverage the Board and our most committed donors to build relationships with 
 

• Lead the capital campaigns through strong and collaborative partnerships with 
Campaign Management, Segment & Product Marketing, Mass Marketing and 
Program Quality & Impact to ensure the success of current and future campaigns, 
including campaign creation, planning, optimization and transition from one 
campaign to the next. 
 
Team Leadership and Management 

• Create a teaming and learning organization with high levels of cross group 
collaboration and robust organizational health including passion for the ministry, 
high morale, high performance, strong communications, employee well-being and 
overall job satisfaction. 

• Value and leverage the creativity, skills and experiences of staff to create a 
culture of innovation. 

• Champion a culture and practice of grace, accountability, productivity, 
efciency and effectiveness. 

• Hire, inspire, motivate, and manage staff and pave the way for the next generation 
of leadership.  
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 Experience 

• Fundraising and Development Credibility: Proven results cultivating, soliciting, 

and stewarding relationships with high net worth individuals with evidence of 

successful major, leadership, and transformational gifts. This individual must have 

a passion for connecting and understanding high network individuals.  Our 

selected candidate will have successful experience with campaign fundraising. An 

understanding of foundation, corporate, and planned giving is expected. 

• Interpersonal Sophistication and Humility: This individual must exhibit executive 

presence, humble condence, and sophistication and bring equanimity, 

connectedness, and a winning approach. 

• Scale and Growth: Successful track record scaling a fundraising enterprise in a 

university, and/or hospital setting. This individual must have managed a function 

that is raising at least $25 million a year. We will consider individuals from the 

corporate sector or foundations with transferrable skills. 

• People Management and Coaching: Our selected candidate will work to improve 

and reinforce performance of teammates, coaching their skill development by 

  This 

leader will intentionally hire, develop and promote a diverse team of fundraisers to 

achieve a sustainable talent pool for this work. 

• Systems and Processes: Experience architecting and implementing sustaining 

systems and processes to drive measurable fundraising results in an integrated 

manner. This individual must be a systems and strategic thinker and demonstrate 

a thorough understanding of the science and analytics of fundraising. 

• Organizational and Global Awareness: Our selected candidate will demonstrate 

the ability to embrace the business operations and the mission, work and priorities 

of a new organization they join. Our candidate will demonstrate knowledge and 

understanding of contemporary events in the U.S. and abroad, especially related to 

relief and development, alleviating poverty and community-based approaches to 

improve quality of life. 
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Personal Qualities and Behavioral Competencies 

• Spiritual Leadership: Models core values, exhibits Godly humility and models 

reliance on God.  Employs spiritual discernment in decision making.  Creates a work 

environment that nurtures Christian witness and an understanding of God’s love for 

the poor.  Demonstrates the ability to lead and participate in a variety of Christian faith 

expressions and practices. 

• Model Self-Management: Pays attention to own well-being and resilience.   

Remains focused and resourceful through complexity, ambiguity and disruption.  

Leads the way for others to do the same.  Creates an environment where team 

members are safe, resilient, and have trusting authentic relationships. 

• Engage, Inuence, Lead & Grow Others : Practices wise stewardship of those 

whom s/he leads.  Seeks to grow and multiply the impact of individuals, groups 

and networks.  Through timely truth telling with love, nurtures a supportive 

environment where we can meet challenges and be at our best. 

• Run an Effective and Agile Organization: Leads by example in focusing on and 

achieving the things that matter most.  Creates unity and trust by doing their part 

and holding others accountable, so that they can be relied upon to deliver results in 

an agile and responsive way. 

• Develop an Organization for the Future: Consistently looks outward and learns 

and response with creativity and innovation to transform the organization for the 

future.  Creates an environment where others are empowered to discover new and 

better ways of doing things. 
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World Vision was founded by American evangelist Bob Pierce in 1950 to support 
the Korean Church and missionary work in the wake of the Korean War. In 1953, 
World Vision’s child sponsorship program was created to care for Korean orphans. 
By the late 1950s, the program was serving 13,200 children in ve countries. In the 
1960s, sponsorship continued to expand, and in 1962, a relief division was formed in 
response to a massive earthquake in Iran. 
 
In the 1970s, World Vision grew to serve 193,000 sponsored children, offer more 
relief assistance, and establish a new model of service focused on community 
development, incorporating vocational and agricultural training for families. In 
1978, World Vision transported hundreds of stranded Vietnamese refugees from 
the South China Sea to safety and freedom through an audacious effort known as 
Operation Sea-sweep. The 1980s saw growth to 834,000 sponsored children and over 
5,000 relief and development projects. In 1984, World Vision brought the catastrophic 
Ethiopian famine to the world’s awareness, triggering unprecedented public 
response to a humanitarian crisis. Efforts in the 1990s included aiding abandoned 
orphans in Romania, people suffering in Africa from the disease that would become 
known as AIDS, and survivors of armed conflict in Rwanda and Kosovo. 
 
In 2004 and 2005, World Vision mounted what was at the time its largest relief and 
recovery effort to date in the wake of the South Asia tsunami, with 3,700 local staff 
members offering lifesaving aid. When Hurricane Katrina hit the southern U.S. in 
2005, World Vision mobilized pre-positioned relief supplies for an immediate and 
efcient response. In 2010, World Vision responded to both the devastating Haiti 
earthquake and the Japan earthquake/tsunami. And since 2011, World Vision has 
been responding to the Syrian refugee crisis, assisting 2.37 million people made 
vulnerable by Syria’s civil war. This is only a fraction of the emergency work over 
the last several decades. 
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In 2015, by the power of God and the generosity of His people, World Vision 
celebrated the successful completion of its rst ever major donor capital campaign, 
For Every Child.  This faith-stretching $500 million, 5-year effort resulted in the 
equipping of more than 25 million children and adults to break free from extreme 
poverty and catalyzed an unprecedented community of like-minded Christian 
philanthropists to change the world.  
 
Along the way, World Vision grew stronger – built capacity, tested innovative new 
approaches, and emerged as the largest nongovernmental provider of clean water 
in the developing world.  Our current campaign, Every Last One, aims to raise $1 
billion and reach 50 million people by 2023. 
 
In 2020, World Vision launched the largest global partnership response in its history 
to Covid-19.  Still operational in 70 countries, World Vision has already reached 50 
million people, including 20 million children.  That means every 60 seconds, 180 
people are helped to survive, recover, and rebuild from the effects of the pandemic. 
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World Vision Core   

We are Christian 

We acknowledge one God: Father, Son, and Holy 
Spirit. In Jesus Christ, the love, mercy, and grace 
of God are made known to us and all people. 
From this overflowing abundance of God’s love, 
we nd our call to ministry. 

We proclaim together, “Jesus lived, died, and 
rose again. Jesus is Lord.” We desire Him to be 
central in our individual and corporate life. 

We are Committed to the Poor 

We are called to serve the people in greatest 
need around the world, to relieve their suffering 
and to promote the transformation of their 
condition of life. 

We stand in solidarity in a common search for 
justice. We seek to understand the situation of 

the poor and work alongside them toward 
fullness of life. We share our discovery of eternal 
hope in Jesus Christ. 

We Value People 

We regard all people as created and loved by 
God. We give priority to people before money, 
structure, systems, and other institutional 
machinery. 

We act in ways that respect the dignity, uniqueness, 
and intrinsic worth of every person — the poor, the 
donors, our staff and their families, boards, and 
volunteers. We celebrate the richness of diversity in 
human personality, culture, and contribution. 

We are Stewards 

The resources at our disposal are not our own. 
They are a sacred trust from God through 
donors on behalf of the poor. We are faithful to 
the purpose for which those resources are given 
and manage them in a manner that brings 
maximum benet to the poor. 

 

 

 

 

We speak and act honestly. We are open and 
factual in our dealings with donor 
constituencies, project communities, 
governments, the public at large, and each 
other. We endeavor to convey a public image 
conforming to reality. We strive for 
consistency between what we say and what 
we do. 

We are members of an international World 
Vision partnership that transcends legal, 
structural, and cultural boundaries. We accept 
the obligations of joint participation, shared 
goals, and mutual accountability that true 
partnership requires. We afrm our 
interdependence and our willingness to yield 
autonomy as necessary for the common good. 
We commit ourselves to know, understand, 
and love each other. 

We are Partners 

We are partners with the poor and with 
donors in a shared ministry. We afrm and 
promote unity in the Body of Christ. We 
pursue relationships with all churches and 
desire mutual participation in ministry. We 
seek to contribute to the holistic mission of 
the church. 

We are Responsive 

We are responsive to life-threatening 

emergencies where our involvement is 
needed and appropriate. We are willing to 
take intelligent risks and act quickly. We do 
this from a foundation of experience and 
sensitivity to what the situation requires. We 
also recognize that even in the midst of crisis, 
the destitute have a contribution to make 
from their experience. We are responsive in a 
different sense where deep- seated and often 
complex economic and social deprivation 
calls for sustainable, long-term development. 
We maintain the commitments necessary for 
this to occur.



 

 

 

 

 

 

 

Andrew C. Wheeler  

Lead Managing Director 

267.257.1910 

andrew.wheeler@divsearch.com 

 

Holly Bowers 

Vice President & Senior Associate 

215.656.3555 

Holly.bowers@divsearch.com 

 

Nicole Kamaleson 

Managing Director, Global Practice 

312.877.0830 

nkamaleson@koyapartners.com 
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