
 

 
 

  

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Position Description for 

 

 IPPFWHR 

Director of Marketing and Development 
 

October 2020 



 

POSITION DESCRIPTION 
 

POSITION   Director of Marketing and Development  

ORGANIZATION     International Planned Parenthood Federation Western Hemisphere Region (IPPFWHR) 
REPORTS TO  Dana Rogers, Chief Development and Strategic Partnerships Officer 

LOCATION   Flexible/all locations considered 

WEBSITE   https://www.ippfwhr.org/ 
 

 

 

ABOUT INTERNATIONAL PLANNED PARENTHOOD FEDERATION 

WESTERN HEMISPHERE REGION (IPPFWHR)  
 

IPPFWHR is going through an exciting period of growth and transition. In 

2019, IPPFWHR began a process to transform itself from a family 

planning organization established in the 1950s to a 21st-century 

feminist organization. Underpinning all aspects of this transformation is 

IPPFWHR’s commitment to working within an ecosystem of feminist 

organizations and movements that have the sexual and reproductive 

health and rights of women and girls at the center of its mission.  

 

Within IPPFWHR’s ecosystem are 24 autonomous partners across Latin 

America and the Caribbean.  IPPFWHR’s role in this ecosystem is to be 

an orchestrator of change and connecting fabric among partners, other 

key actors and social justice movements, such as racial and ethnic 

justice and disability movements, and international platforms and to 

serve as a multiplier of innovation through the creation of new strategies 

and capacity sharing. The most recent example of this has been 

IPPFWHR’s feminist response to COVID-19 which focuses on keeping 

clinics open to provide essential sexual and reproductive health services 

to women and girls, advocating for universal health care and improved 

social protections and advancing service delivery models like digital 

health 

 

In 2019, IPPFWHR through its partners helped provide more than seven 

million people with over 41 million health services, including 

contraception, breast and cervical cancer screenings, HIV/STI 

prevention and treatment services, and safe abortion. Eight of every 10 

people receiving care at IPPFWHR partners are women, six of every 10 

come from poor and underserved communities, and more than a third 

are youth ages 10-24. IPPFWHR also contributed to 36 progressive 

advocacy achievements across the region, including the 

decriminalization of abortion in the state of Oaxaca in Mexico, the 

registration of essential abortion-related medicines in Chile, and the 

provision of minimum wage to families affected by Zika.  

 

 

2019 IMPACT 
7 million women attended 

41 million healthcare services 

▪ contraception 

▪ breast and cervical 

cancer screenings 

▪ HIV/STI prevention 

▪ and treatment services  

▪ safe abortion 

▪ 36 policy wins achieved

https://www.ippfwhr.org/


 

 

THE OPPORTUNITY 
 

In the past year, IPPFWHR has undergone a significant organizational transformation in reimagining the 

roadmap for its future, recognizing that feminist organizations that aim to advance reproductive justice 

and uphold the rights of women and girls must be built to respond to an ever-accelerating horizon of 

opportunity and crisis. At the same time, COVID, the economic crisis and the global movement for racial 

justice are impacting IPPFWHR’s work and the way it communicates.  In this context, IPPFWHR is looking 

to establish a new, sophisticated and multi-channel digital communications strategy to expand its 

advocacy efforts, increase its fundraising revenue, and increase its brand recognition. This effort will serve 

to further streamline and optimize the organization’s electronic communications platforms in order to 

compliment an already robust individual gifts program.   

 

IIPFWHR is looking to define a unique digital presence to more deeply engage current online supporters 

and map out customized outreach strategies to captivate new audiences, activists and feminist partners 

and other rights-based communities and allies across the region, to enable the organization to meet 

ambitious fundraising goals. 

 

IPPFWHR is aiming to pull together its communications efforts across the US, Canada, and Latin America 

and the Caribbean into a single strategy. This important senior management role will participate in the 

development of that strategy and will be the lead responsible for integrating the US-Canada program into 

expansion efforts across Latin America and the Caribbean. 

 

 

 

  



 

 

ROLE SUMMARY 
 

Reporting to the Chief Development and Strategic Partnerships Officer (CDSPO), the Director of Marketing 

and Development (Director) plays a central role in a 15-member Development and Communications team 

that is on a strong growth trajectory in fundraising in a pivotal moment of organizational transformation. 

The Director provides strategic oversight for all aspects of IPPFWHR’s marketing and individual fundraising 

program, and oversees a medium size team of very dedicated fundraisers focused on individual and 

planned giving, marketing, operations, and digital communications, in order to achieve ambitious 

fundraising goals over the next five years that advances and delivers on IPPFWHR’s organizational vision.  

 

The Director of Marketing and Development will prioritize equity as a driver for IPPFWHR activities. This 

leader will embrace the organization’s governing principles of diversity, equity and inclusion in hiring, 

mentorship, teambuilding, network activities, and stakeholder engagement. The Director will actively focus 

on maintaining equity into structures, systems, and processes for employees and the communities that 

IPPFWHR serves. The Director will bring expertise, an innovative and open mindset, and a commitment to 

inclusive practice that values different backgrounds and life experiences. 

 

 

 
 

  



 

RESPONSIBILITIES 
 

 Communicate a clear vision for the department that aligns with the organization-wide digital outreach 

strategy to advance IPPFWHR’s effectiveness and play a key role in overall organizational leadership, 

particularly around strengthening a culture of data-driven marketing and fundraising. 

 Collaborate in the creation of a comprehensive digital communications strategy in the core geographies 

where IPPFWHR fundraises and carries out its work—the US, Canada and Latin America and the Caribbean.  

Align enhanced digital engagement, digital organizing, and digital infrastructure with the broader strategy 

and success of IPPFWHR and, in particular, the individual giving program. 

 Integrate the digital communications strategy into all marketing efforts in the US and Canada to cultivate 

and track new audiences and expand IPPFWHR’s base of supporters and donors to drive exponential 

fundraising growth including through major, leadership, and planned gifts. 

 Oversee the direct response and mid-level fundraising 

programs and evaluate and analyze campaign progress, 

including use of a data-driven approach to optimize multi-

channel marketing. 

 Implement systems and practices that identify new donor 

communities and contacts to build a broader, more 

geographically diverse base of support both in the US and 

internationally. 

 Implement a state-of-the-art fundraising and 

communications operations plan by rolling out IPPFWHR’s 

technological transformation to Salesforce in order to 

better integrate donor strategies across all channels and 

enhance the organization’s donor outreach in an efficient 

and streamlined way.  

 Develop and implement policies and best practices to 

maximize the security of all systems, data, and software, 

and review architectural decisions with an eye toward 

accessibility. 

 Drive continual innovation for IPPFWHR by adopting cutting edge digital strategies to support and optimize 

marketing and individual giving fundraising initiatives and drive demand for those strategies across the 

organization. 

 Direct, manage, and develop a team of eight marketing and development staff, including setting individual 

performance goals and benchmarks, encouraging professional development, facilitating individual task 

prioritization, and providing ongoing coaching and training. 

 Implement a strong management plan that prioritizes professional growth and development across the 

team, and promotes a culture of high performance, rigor and continuous improvement that values quality 

and integrity as well as horizontal management. Enhance a culture of collaboration, openness, trust, 

equity, inclusion, and support within the department, and in its work with other departments. 

  



 

CANDIDATE PROFILE 

 
The ideal candidate will have the following personal and professional skills, qualities, and competencies:

 

 Strong commitment to feminist principles and to bringing new ideas and thinking around community-centric 

fundraising rooted in race, equity and social justice into IPPFWHR’s fundraising approaches and organizational 

culture.  

 Demonstrated ability to lead the development and execution of a successful comprehensive digital 

communications and individual gifts fundraising strategy. 

 7-10 years of digital marketing and/or individual gifts development experience that includes running robust 

online fundraising, advocacy, and marketing programs. 

 Deep expertise in campaigns, technology management, online fundraising, email communications, list building, 

content development, and social networking. 

 Demonstrated ability to provide management oversight, leadership, and direction with at least five years of 

significant supervisory experience, including experience creating and managing a budget.  

 Strong record of leading by example, adhering to the highest ethical standards, and of recruiting and developing 

exceptional people and fostering a transparent work environment where collegiality is a key to success.  

 Cutting edge knowledge and experience leveraging online tools and resources to motivate and influence 

constituencies, including a demonstrated ability to combine online and offline activities. Track record of 

innovation and creativity coupled with technical expertise and an understanding of best practices and industry 

trends in digital marketing and fundraising engagement. 

 Deep data-orientation, particularly around using data and 

metrics to make informed decisions around strategy and to 

measure success. Experience preparing and communicating 

analysis and reporting on revenue and growth trends to a 

variety of audiences. 

 Ability to engage and inspire as a senior representative of 

IPPFWHR. Exceptional communication and interpersonal 

skills especially around change management processes, 

and building understanding, excitement, and buy-in for 

digital strategies with staff and supporters. 

 Emotionally intelligent, with the ability to motivate teams, 

ask for and receive feedback, and foster a positive team culture.  

 A highly creative, tenacious, and resilient orientation. A trailblazer undaunted by the uncertainty, opaque 

outlook, and unprecedented challenges presented by the COVID-19 pandemic. A visionary with a track record 

of developing new methods of engagement and connectivity. 

 Unimpeachable integrity and trustworthiness; mature judgment in handling sensitive and confidential 

information. 

 An understanding of and commitment to diversity with the ability to work effectively with stakeholders from 

disparate backgrounds; cultural competency with respect to issues such as racial, cultural, religious, sexual, 

and gender identity. 

 Determined yet flexible, with the ability to continually experiment, learn, and revise strategies.  

 Positive energy and good humor that engenders enthusiasm and collaboration. 

 Spanish and/or Portuguese language skills a strong plus. 

 

  



 

SEARCH TEAM 

 
GERARD F. CATTIE, JR.  

Managing Director  

Practice Leader – Development & Philanthropy  

Diversified Search Group 

212.542.2587 | gerard.cattie@divsearch.com 

 

NICOLE A. KAMALESON 

Managing Director Global Practice  

Diversified Search Group 

Koya Leadership Partners 

312.877.0830 | nkamaleson@koyapartners.com 

 

 

BETH REEVES  

Vice President and Senior Associate  

Diversified Search Group 

212.542.2584 | beth.reeves@divsearch.com  

 

TAMMY SCHILLIN  

Executive Assistant | Project Manager 

Diversified Search Group 

212.542.2575 | tammy.schillin@divsearch.com  

 

 

 

IPPFWHR is an equal opportunity employer dedicated to advancing sexual and reproductive rights 

and health and dismantling inequities from a feminist intersectional lens.  Reproductive justice, racial 

justice and diversity are driving forces for us. 

  

IPPFWHR provides equal opportunities to all employees and applicants for employment without 

regard to age, race, color, disability, national origin, religion, creed, gender, sex, sexual orientation, 

gender identity, marital and partnership status, genetic information, veteran status or any other 

protected category under federal, state and local law. 

  

At IPPFWHR we continue to build an inclusive culture that encourages, supports and celebrates the 

diverse voices and experiences of our employees. We strongly encourage applications from all kinds 

of backgrounds to build a diverse workforce in which all social and minority groups are represented.  
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Women in Times of Pandemic 
 

The pandemic is a theme that cuts across bodies, regardless of 

nationality and location in the world. In May, IPPFWHR launched the 

“Women in Times” Instagram platform to tell these stories from the 

perspective of women and girls in the region. IPPFWHR is currently 

focusing on telling stories in the context of the COVID-19 Pandemic. 

@womenintimes is a trilingual storytelling album that amplifies the 

voices of women and girls and shares information about the reality of 

Latin America and the Caribbean. The stories are collected directly 

from the field and the illustrations are made by different women 

artists from the region. To multiply their reach and the usefulness of 

their storytelling to our ecosystem, IPPFWHR has been collaborating 

with the communication strategies of their partners in developing 

these stories. For example, they created several posts and 

illustrations about Paola Guzmán v. Ecuador case.  
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