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What do we mean when we say “Tell Your Story”

• How do you answer someone when they say, “Tell me about yourself” 
• How do you talk about yourself when speaking to someone in networking 

and interview situations?
• How do you represent your story in writing (cover letter & resume)?

Am I concise, 
authentic, and 

clear?
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Elevator pitch vs. telling your story

Non-transactional

• Opportunity to engage 
with someone 

• Make them want to ask 
follow up questions 
and continue the 
conversation

Te
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Transactional

• A sales pitch (people 
decide if they want to 
pursue what you’re 
“selling” and, if not, the 
conversation is over)

Elevator pitch
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What makes my story compelling?

How much detail                What information        
should I include?                 should I cover?
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I’m uncomfortable talking about myself, what do I do?

Tip!

Try to enjoy 
it !

Talk about 
yourself–not 

your 
organization!

Talk about 
the things 
you love, 

and you will 
be authentic.

Try to 
enjoy it!

Look for 
opportunities 

for 
connection 

Now is not the time to try and 
sound like an expert.
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Three key takeaways
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How do I know what to include?

1. Data points are OK in small amounts; however, they must 
connect to making your audience feel something.

2. Core competencies and key accomplishments—where do they 
overlap? Connect these elements to what you want to do next.

3. Seize the opportunity to control the narrative; people interpret 
information in the ways that make sense to them and fill in 
gaps accordingly.

1

2

3

Get ahead by developing your 
own narrative and sharing it 

consistently.



9

Should I write a script?

NO
• Too easy to be thrown for a loop
• Instead, write some bullets 
• Focus on subtext and moving the 

story forward
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Authenticity is key to telling your story 

Remember 
mission-driven 
work is often 
rooted in the 

personal

Creating a 
Connection with 
your audience is 

critical

Humor is 
often 

effective
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I’ve thought about what to say, what next?



12

Remember, no one knows your story 
better than you do.  


